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 ESG Strategy 
DTC’s five-year ESG strategy supports 
long-term sustainability with progress 
across environmental stewardship, 
social welfare, customer experience, 
and robust governance pillars. 

Strategic Foundations 

DTC’s ESG Strategy rests on three 
foundational themes: Sustainable 
Procurement, Responsible Governance, 
and Digitalisation. These themes 
are designed to ensure business 
continuity, regulatory compliance, and 
operational efficiency, enabling DTC 
to manage risk and enhance resilience. 

Building on these foundations 
are the Company’s strategic priorities – 
high-impact focus areas where DTC 
seeks to deliver meaningful, measurable 
progress. The strategy follows a tiered 
structure, in which strong performance 
across foundational themes directly 
enables advancement in higher-level 
priorities. This interconnected approach 
ensures coherence across ESG initiatives 
while driving sustainable growth and 
long-term value creation. 

 Fundamental 
Topics 

 Strategic 
Topics 

 Ultimate 
Goal 

 Sustainable 
Procurement: 
Embedding sustainability 
and regulatory 
requirements across 
the supply chain to support 
long-term stability. 

 Responsible 
Governance: 
Strong Board oversight and 
transparent governance 
ensure accountability 
and effective delivery 
of sustainability priorities. 

 Digitalisation: 
Digital solutions enable 
real-time oversight, 
operational efficiency, and 
data-led decision-making. 

 Green 
Operations: 
Advancing 
low-carbon 
mobility through 
fleet transition, 
energy efficiency, 
and responsible 
resource use. 

 Care for 
Our  People : 
Prioritising driver 
and  employee  
wellbeing through 
safety, health, 
and development 
initiatives. 

 Community 
Impact: 
Supporting 
community 
wellbeing through 
partnerships, 
social initiatives, 
and sustainable 
infrastructure. 

 Customers 
Satisfaction 
and Engagement: 
Building trust and 
loyalty by aligning 
services with 
customer 
expectations and 
sustainability 
values. 

 DTC’s ESG Strategy drives long-term value creation 
by reinvesting financial and non-financial outcomes into continued strategic 

development for the benefit of all stakeholders. 
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